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WOEHN4 - MALLORY MARIELA
When Peter Thiel and Max Levchin launched an online payment
website in 1999, they hoped their service could improve the lives
of millions around the globe. But when their start-up, PayPal, survived the dot.com crash only to ﬁnd itself besieged by unimaginable challenges, that dream threatened to become a nightmare.
PayPal's history as told by former insider Eric Jackson is an engrossing study of human struggle and perseverance against overwhelming odds. The entrepreneurs that Thiel and Levchin recruited to overhaul world currency markets ﬁrst had to face some of
the greatest trials ever thrown at a Silicon Valley company before
they could make internet history. Business guru Tom Peters, author of "In Search of Excellence," called the hardcover edition of
The PayPal Wars "a real page turner" that featured what he called
"the best description of business strategy unfolding in a world
changing at warp speed." The new paperback edition features updated material and even more insights on the state of internet
commerce. - Publisher.
When she was young, Diana Trujillo dreamed of touching the
stars. Then she became an aerospace engineer. She builds and uses tools that explore Mars and send the information back to Earth.
A new kind of career playbook for a new era of feminism, oﬀering
women a new set of rules for professional success: one that plays
to their strengths and builds on the power they already have.
A profound exploration of the Bible's most controversial
book—from the author of Beyond Belief and The Gnostic Gospels
The strangest book of the New Testament, ﬁlled with visions of
the Rapture, the whore of Babylon, and apocalyptic writing of the
end of times, the Book of Revelation has fascinated readers for
more than two thousand years, but where did it come from? And
what are the meanings of its surreal images of dragons, monsters, angels, and cosmic war? Elaine Pagels, New York Times
bestselling author and "the preeminent voice of biblical scholarship to the American public" (The Philadelphia Inquirer), elucidates the true history of this controversial book, uncovering its origins and the roots of dissent, violence, and division in the world's
religions. Brilliantly weaving scholarship with a deep understanding of the human needs to which religion speaks, Pagels has written what may be the masterwork of her unique career.
A pair of technology experts describe how humans will have to
keep pace with machines in order to become prosperous in the future and identify strategies and policies for business and individuals to use to combine digital processing power with human ingenuity.
More women than ever are starting businesses -- yet so few are
sharing how they do it. Why? Because being a successful female
entrepreneur is hard work and comes with a unique set of challenges that many don't share.If you want to know what happens
behind the scenes of a growing business, then this is your guide.
If you want to create wealth, opportunities, and freedom in your
business when we've got you covered. Whatever is holding you
back from having the business of your dreams -- whether it's lack
of experience, not knowing where to begin, money issues, or not
understanding how to turn your purpose into proﬁt -- this book
shows you how other women have walked the path, faced challenges, and built a business that thrives.The Female Entrepreneur's Playbook will change how you think about your business as 20+ successful entrepreneurs reveal their secrets to building a business that complements and enhances their lifestyle. Inside, you'll learn:Why your hero's journey is an essential part of
your brand and story.What to do if you need to generate revenue
fast.How to avoid the biggest mistakes entrepreneurs make. Why
failure often leads to success.What self-care routines help maintain physical, emotional, & mental health.Each chapter is written
by a diﬀerent female entrepreneur who gives candid and advice-fueled answers to empower women to lean into their zone of genius and create a business they love.GET READY TO BE INSPIRED,
GROW YOUR BUSINESS, & CHANGE LIVES.The ExpertsCamille
Campins-Adams, Tamra Cornwell Andress, Lindsey Ardmore, Kimberly Beer, Tina Booker, Brianna Coon, Aranzasú De La O, Sarah
Failla, Ashley Helene, Lani Dickinson, Emmy Hernandez, Elizabeth
Le Coney Hambleton, Sarah Jolley Lawyer, Christy Mayﬁeld, Amanda Monnier, Jill Kinworthy Phillips, Cris Rodriguez, Patty McFarland
Rogers, Micaela Royer, Patricia Wooster, Cindy Zuelsdorf
This title examines the remarkable lives of Steve Chen, Chad Hurley, and Jawed Karim and their work building the groundbreaking
company YouTube. Readers will learn about Chen, Hurley, and
Karim’s backgrounds and education, as well as their early careers.
Also covered is a look at how YouTube operates and issues the

company faces, such as handling copyright violations, controlling
inappropriate content, and selling the company to Google. Color
photos, detailed maps, and informative sidebars accompany easy-to-read, compelling text. Features include a timeline, facts, additional resources, web sites, a glossary, a bibliography, and an index. Technology Pioneers is a series in Essential Library, an imprint of ABDO Publishing Company.
This title examines the remarkable life of Steve Jobs and his work
building the groundbreaking company Apple. Readers will learn
about Jobs's background and education, as well as his early career and his time with NeXT Computer and Pixar. Also covered is
a look at how Apple operates, its history, and its many innovations, including the iPod, the iPad, and the iPhone. Color photos
and informative sidebars accompany easy-to-read, compelling
text. Features include a timeline, facts, additional resources, Web
sites, a glossary, a bibliography, and an Index. Aligned to Common Core Standards and correlated to state standards. Essential
Library is an imprint of Abdo Publishing, a division of ABDO.
This title examines the remarkable lives of Jimmy Wales and Larry
Sanger and their work building the groundbreaking company Wikipedia. Readers will learn about Wales and SangerÍs backgrounds
and education, as well as their early careers. Also covered is a
look at how Wikipedia operates and issues the company faces,
such as establishing reliability, developing international sites, and
dealing with abusive users. Color photos, detailed maps, and informative sidebars accompany easy-to-read, compelling text. Features include a timeline, facts, additional resources, web sites, a
glossary, a bibliography, and an index. Technology Pioneers is a
series in Essential Library, an imprint of ABDO Publishing Company.
An interactive guide for teens shares quizzes and activity suggestions for navigating the tumultuous, confusing and sometimes depressing challenges of adolescence, sharing positive advice on
topics ranging from relationships and self-image to willpower and
learning from failure.
Author Katy S. Duﬃeld explores the life and achievements of
Chad Hurley, Steve Chen, and Jawed Karim, who are the three
young men responsible for the creation of YouTube. YouTube,
which is on everyone's lips and a favorite place to spend hours on
the Internet, provides users with a fast, simple way to upload and
share videos they have created. These creative role models oﬀer
meaningful lessons in the real-world importance of imagination
and persistence.
Business Model Generation is a handbook for visionaries, game
changers, and challengers striving to defy outmoded business
models and design tomorrow's enterprises. If your organization
needs to adapt to harsh new realities, but you don't yet have a
strategy that will get you out in front of your competitors, you
need Business Model Generation. Co-created by 470 "Business
Model Canvas" practitioners from 45 countries, the book features
a beautiful, highly visual, 4-color design that takes powerful strategic ideas and tools, and makes them easy to implement in your organization. It explains the most common Business Model patterns,
based on concepts from leading business thinkers, and helps you
reinterpret them for your own context. You will learn how to systematically understand, design, and implement a game-changing
business model--or analyze and renovate an old one. Along the
way, you'll understand at a much deeper level your customers,
distribution channels, partners, revenue streams, costs, and your
core value proposition. Business Model Generation features practical innovation techniques used today by leading consultants and
companies worldwide, including 3M, Ericsson, Capgemini, Deloitte, and others. Designed for doers, it is for those ready to abandon outmoded thinking and embrace new models of value creation: for executives, consultants, entrepreneurs, and leaders of all
organizations. If you're ready to change the rules, you belong to
"the business model generation!"
Best-selling author, designer, and web standards evangelist
Jeﬀrey Zeldman has revisited his classic, industry-shaking guidebook. Updated in collaboration with co-author Ethan Marcotte, this
third edition covers improvements and challenges in the changing
environment of standards-based design. Written in the same engaging and witty style, making even the most complex information easy to digest, Designing with Web Standards remains your
essential guide to creating sites that load faster, reach more
users, and cost less to design and maintain. Substantially revised—packed with new ideas How will HTML5, CSS3, and web
fonts change your work? Learn new strategies for selling standards Change what “IE6 support” means “Occasionally (very occasionally) you come across an author who makes you think, ‘This

guy is smart! And he makes me feel smarter, because now I ﬁnally understand this concept.’” — Steve Krug, author of Don’t Make
Me Think and Rocket Surgery Made Easy “A web designer without
a copy of Designing with Web Standards is like a carpenter without a level. With this third edition, Zeldman continues to be the
voice of clarity; explaining the complex in plain English for the
rest of us.” — Dan Cederholm, author, Bulletproof Web Design
and Handcrafted CSS “Jeﬀrey Zeldman sits somewhere between
‘guru’ and ‘god’ in this industry—and manages to fold wisdom
and wit into a tale about WHAT web standards are, HOW standards-based coding works, and WHY we should care.” — Kelly Goto, author, Web ReDesign 2.0: Workﬂow that Works “Some books are
meant to be read. Designing with Web Standards is even more: intended to be highlighted, dogeared, bookmarked, shared, passed
around, and evangelized, it goes beyond reading to revolution.”
— Liz Danzico, Chair, MFA Interaction Design, School of Visual Arts
From YouTube's Head of Culture and Trends, a rousing and illuminating behind-the-scenes exploration of internet video's massive
impact on our world. Whether your favorite YouTube video is a cat
on a Roomba, “Gangnam Style,” the “Bed Intruder” song, an ASAPscience explainer, Rebecca Black's “Friday,” or the “Evolution
of Dance,” Kevin Allocca's Videocracy reveals how these beloved
videos and famous trends--and many more--came to be and why
they mean more than you might think. YouTube is the biggest
pool of cultural data since the beginning of recorded communication, with four hundred hours of video uploaded every minute. (It
would take you more than sixty-ﬁve years just to watch the vlogs,
music videos, tutorials, and other content posted in a single day!)
This activity reﬂects who we are, in all our glory and ignominy. As
Allocca says, if aliens wanted to understand our planet, he'd give
them Google. If they wanted to understand us, he'd give them
YouTube. In Videocracy, Allocca lays bare what YouTube videos
say about our society and how our actions online--watching, sharing, commenting on, and remixing the people and clips that captivate us--are changing the face of entertainment, advertising,
politics, and more. Via YouTube, we are fueling social movements,
enforcing human rights, and redeﬁning art--a lot more than you'd
expect from a bunch of viral clips.
By his early thirties, Paul Allen was a world-famous billionaire-and
that was just the beginning. In 2007 and 2008, Time named Paul
Allen, the cofounder of Microsoft, one of the hundred most inﬂuential people in the world. Since he made his fortune, his impact has
been felt in science, technology, business, medicine, sports, music, and philanthropy. His passion, curiosity, and intellectual rigor-combined with the resources to launch and support new initiatives-have literally changed the world. In 2009 Allen discovered
that he had lymphoma, lending urgency to his desire to share his
story for the ﬁrst time. In this classic memoir, Allen explains how
he has solved problems, what he's learned from his many endeavors-both the triumphs and the failures-and his compelling vision
for the future. He reﬂects candidly on an extraordinary life. The
book also features previously untold stories about everything
from the true origins of Microsoft to Allen's role in the dawn of private space travel (with SpaceShipOne) and in discoveries at the
frontiers of brain science. With honesty, humor, and insight, Allen
tells the story of a life of ideas made real.
Twelve-year-old Amelia gets the opportunity to attend a boarding
school and learn how to use music to create magic, hoping to become a Maestro like her deceased mother.
#1 NEW YORK TIMES BESTSELLER • “This book delivers completely new and refreshing ideas on how to create value in the
world.”—Mark Zuckerberg, CEO of Meta “Peter Thiel has built multiple breakthrough companies, and Zero to One shows
how.”—Elon Musk, CEO of SpaceX and Tesla The great secret of
our time is that there are still uncharted frontiers to explore and
new inventions to create. In Zero to One, legendary entrepreneur
and investor Peter Thiel shows how we can ﬁnd singular ways to
create those new things. Thiel begins with the contrarian premise
that we live in an age of technological stagnation, even if we’re
too distracted by shiny mobile devices to notice. Information technology has improved rapidly, but there is no reason why progress
should be limited to computers or Silicon Valley. Progress can be
achieved in any industry or area of business. It comes from the
most important skill that every leader must master: learning to
think for yourself. Doing what someone else already knows how to
do takes the world from 1 to n, adding more of something familiar. But when you do something new, you go from 0 to 1. The
next Bill Gates will not build an operating system. The next Larry
Page or Sergey Brin won’t make a search engine. Tomorrow’s
champions will not win by competing ruthlessly in today’s market-

2

place. They will escape competition altogether, because their businesses will be unique. Zero to One presents at once an optimistic
view of the future of progress in America and a new way of thinking about innovation: it starts by learning to ask the questions
that lead you to ﬁnd value in unexpected places.
From Chip and Dan Heath, the bestselling authors of Switch and
Made to Stick, comes The Myth of the Garage ... and other minor
surprises, a collection of the authors' best columns for Fast Company magazine. There are 16 pieces in all, plus a previously unpublished piece entitled 'The Future Fails Again'. In Myth, the
Heath brothers tackle some of the most (and least) important issues in the modern business world: - Why you should never buy
another mutual fund ('The Horror of Mutual Funds') - Why your
gut may be more ethical than your brain ('In Defense of Feelings')
- How to communicate with numbers in a way that changes decisions ('The Gripping Statistic') - Why the 'Next Big Thing' often isn't ('The Future Fails Again') - Why you may someday pay $300
for a pair of socks ('The Inevitability of $300 Socks') - And 12
others . . . Punchy, entertaining, and full of unexpected insights,
the collection is the perfect companion for a short ﬂight (or a long
meeting).
The best country-by-country assessment of human rights. The human rights records of more than ninety countries and territories
are put into perspective in Human Rights Watch's signature yearly
report. Reﬂecting extensive investigative work undertaken by Human Rights Watch staﬀ, in close partnership with domestic human
rights activists, the annual World Report is an invaluable resource
for journalists, diplomats, and citizens, and is a must-read for anyone interested in the ﬁght to protect human rights in every corner
of the globe.
Have you ever played Super Mario Brothers, Donkey Kong, or The
Legend of Zelda? Learn about Shigeru Miyamoto, the Japanese designer who created these famous games.
You probably watch music videos, movie trailers, or funny clips on
YouTube—but just a few years ago, YouTube was only an idea a
few friends shared. One of those friends was Steve Chen. Learn
about the beginning of one of the most important websites ever
created. Discover the story of how Steve helped to start the
biggest video site on the Internet.
As a child, Nikola Tesla saw a picture of a waterfall and imagined
an invention that would harness the water's energy. Decades later, he invented the water wheel. Learn about this innovative inventor, who changed the world of electricity.
It’s common knowledge that Tacky was never the best-dressed
penguin, but when he and his friends prepare for the arrival of the
emperor, Tacky gets carried away and ends up in more than just
elegant attire! Tacky brings his own unique brand of humor and
entertainment to the emperor’s visit. Here is another wacky addition to Tacky’s myriad adventures in which friendship, kindness,
and laughter always win out! Tacky fans will be carried to new
heights of hilarity by this latest Tacky tale.
Andrew Yang, the founder of Venture for America, oﬀers a unique
solution to our country’s economic and social problems—our
smart people should be building things. Smart People Should
Build Things oﬀers a stark picture of the current culture and a revolutionary model that will redirect a generation of ambitious
young people to the critical job of innovating and building new
businesses. As the Founder and CEO of Venture for America, Andrew Yang places top college graduates in start-ups for two years
in emerging U.S. cities to generate job growth and train the next
generation of entrepreneurs. He knows ﬁrsthand how our current
view of education is broken. Many college graduates aspire to
ﬁnance, consulting, law school, grad school, or medical school out
of a vague desire for additional status and progress rather than
from a genuine passion or ﬁt. In Smart People Should Build
Things, this self-described “recovering lawyer” and entrepreneur
weaves together a compelling narrative of success stories (including his own), oﬀering observations about the ﬂow of talent in the
United States and explanations of why current trends are leading
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to economic distress and cultural decline. He also presents recommendations for both policy makers and job seekers to make entrepreneurship more realistic and achievable.
Presents a timeline of the history of space exploration, from the
earliest astronomers to the creation of satellite and spacecraft
technology and the possible future of space travel.
Fully updated with new information, including the latest changesto YouTube! If you're a marketer, consultant, or small business
owner, thisis the guide you need to understand video marketing
tactics,develop a strategy, implement the campaign, and measure results.You'll ﬁnd extensive coverage of keyword strategies,
tips onoptimizing your video, distribution and promotion tactics,
YouTubeadvertising opportunities, and crucial metrics and analysis. Avoiderrors, create a dynamite campaign, and break it all
down inachievable tasks with this practical, hour-a-day, do-it-yourselfguide. Shows you how to successfully develop, implement,
and measure asuccessful video marketing strategy Written in the
popular An Hour a Day format, which breaksintimidating topics
down to easily approachable tasks Thoroughly updated with the
latest YouTube functionality,helpful new case studies, the latest
marketing insights, andmore Covers optimization strategies, distribution techniques,community promotion tactics, and more Explores the crucial keyword development phase and bestpractices
for creating and maintaining a presence on YouTube viabrand
channel development and customization Shows you how to optimize video for YouTube and search enginevisibility Give your organization a visible, vital, video presence onlinewith YouTube and
Video Marketing: An Hour a Day, SecondEdition.
Draws on more than forty interviews with Steve Jobs, as well as interviews with family members, friends, competitors, and colleagues to oﬀer a look at the co-founder and leading creative
force behind the Apple computer company.
This handbook provides a comprehensive overview of state-ofthe-art, innovative approaches to qualitative research for organizational scholars. Individual chapters in each area are written by
experts in a variety of ﬁelds, who have contributed some of the
most innovative studies themselves in recent years. An indispensable reference guide to anyone conducting high-impact organizational research, this handbook includes innovative approaches to
research problems, data collection, data analysis and interpretation, and application of research ﬁndings. The book will be of interest to scholars and graduate students in a wide variety of disciplines, including anthropology, organizational behavior, organizational theory, social psychology, and sociology
Michael Strangelove provides a broad overview of the world of amateur online videos and the people who make them. He describes
how online digital video is both similar to and diﬀerent from traditional home-movie-making and argues that we are moving into a
post-television era characterized by mass participation. --from
publisher description.
Traces the stories of entrepreneurs who rose from the ashes of
the dot-com bust to create groundbreaking new Web companies,
in an account that documents the success stories of such examples as Facebook, MySpace, and YouTube.
Have you ever watched a home video that went viral on the Internet? Then you've probably heard of the company YouTube. YouTube was created by Steve Chen, Chad Hurley, and Jawed Karim
in 2005. When these three friends wanted to share a video from a
party, they realized they were on to something. They thought
other people would want an easy way to share videos online too.
The website they built quickly became the most popular online
video community in the world. But how did they go from techsavvy young adults to founders of one of the Internet's most visited sites ? Discover how Chen, Hurley and Karim came together to
build an international platform for video sharing.
The acclaimed bestseller that's teaching the world about the power of mass collaboration. Translated into more than twenty languages and named one of the best business books of the year by
reviewers around the world, Wikinomics has become essential
reading for business people everywhere. It explains how mass col-

laboration is happening not just at Web sites like Wikipedia and
YouTube, but at traditional companies that have embraced technology to breathe new life into their enterprises. This national
bestseller reveals the nuances that drive wikinomics, and share
fascinating stories of how masses of people (both paid and volunteer) are now creating TV news stories, sequencing the human
gnome, remixing their favorite music, designing software, ﬁnding
cures for diseases, editing school texts, inventing new cosmetics,
and even building motorcycles.
The creator of YouTube’s ColdFusion explores the development of
technology from Industrial Revolution to Artiﬁcial Intelligence to
ﬁgure out what’s next. As each new stage of technology builds on
the last, advancements start to progress at an exponential rate.
In order to know where we’re headed, it’s essential to know how
we got here. What hidden stories lie behind the technology we
use today? What drove the men and women who invented it?
What were those special moments that changed the world forever? Dagogo Altraide explores these questions in a history of human innovation that reveals how new technologies inﬂuence each
other, how our modern world came to be, and what future innovations might look like. From the electric world of Tesla and the
steam engine revolution to the ﬁrst computers, the invention of
the internet, and the rise of artiﬁcial intelligence, New Thinking
tells the stories of the men and women who changed our world
with the power of new thought.
Audisee® eBooks with Audio combine professional narration and
sentence highlighting to engage reluctant readers! Do you play
computer games? If you do, you've probably played Minecraft.
When Minecraft creator Markus Persson was young, he wasn't
very interested in the games themselves. He was more interested
in the programing instructions in the computer's manual. By the
time Persson was eight years old, he was writing code for his own
computer games. When he was eighteen, Persson landed his
dream job as a video game programmer. In 2009, he designed
Minecraft in a single weekend. In the game, players use blocks to
build whatever they choose. Persson wanted to let players use
their imaginations, and the idea paid oﬀ. Today, Minecraft is one
of the most popular computer games in the world. Although Persson doubts he will ever top this success, he continues to develop
games, while fans wait for what's next.
YouTube For Dummies takes the classic Dummies tact in helping
tech novices get a handle on a popular technology that more
tech-savvy audiences consider "simple." With so much content on
YouTube getting media attention, more ﬁrst-timers are jumping
on the site and they need help. The book also helps the next step
audience of users looking to add content to YouTube. Content includes: Watching the Tube - includes getting your PC ready for
YouTube viewing, ﬁnding video, signing up for an account, and
creating favorites. Loading Video to YouTube—covers the nuts
and bolts of shooting video, transferring it to a PC, editing it, and
sending it up to YouTube. Bringing Along YouTube—covers the
various ways you can use YouTube video in places other than on
the site. Includes mobile YouTube and adding videos to your MySpace page or another Web site. I Always Wanted To Direct—explores how to use YouTube's directors program to upload longer
video, use the site for marketing, or launch your own videoblog.
Audisee® eBooks with Audio combine professional narration and
sentence highlighting for an engaging read aloud experience!
Have you ever watched a home video that went viral on the Internet? Then you've probably heard of the company YouTube. YouTube was created by Steve Chen, Chad Hurley, and Jawed Karim
in 2005. When these three friends wanted to share a video from a
party, they realized they were on to something. They thought
other people would want an easy way to share videos online too.
The website they built quickly became the most popular online
video community in the world. But how did they go from techsavvy young adults to founders of one of the Internet's most visited sites ? Discover how Chen, Hurley and Karim came together to
build an international platform for video sharing.
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