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Yeah, reviewing a books Copywriting That Sells High Tech could accumulate your
near friends listings. This is just one of the solutions for you to be successful. As
understood, success does not suggest that you have extraordinary points.
Comprehending as well as bargain even more than further will give each success.
neighboring to, the declaration as capably as perspicacity of this Copywriting That
Sells High Tech can be taken as capably as picked to act.
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The 6 Invariable Propositions That Underlie and Determine Every Marketing Success
An updated guide to creating an eﬀective sales letter explains how to take full
advantage of this powerful marketing
tool by writing a letter that will actually
get read, generate leads, and make money, providing a step-by-step tutorial in
developing the right sales letter for any
business. Original. 35,000 ﬁrst printing.
The classic guide to copywriting, now in
an entirely updated third edition This is a
book for everyone who writes or approves copy: copywriters, account executives, creative directors, freelance writers, advertising managers . . . even entrepreneurs and brand managers. It reveals dozens of copywriting techniques
that can help you write ads, commercials, and direct mail that are clear, persuasive, and get more attention—and
sell more products. Among the tips revealed are • eight headlines that
work—and how to use them • eleven
ways to make your copy more readable
• ﬁfteen ways to open a sales letter •
the nine characteristics of successful
print ads • how to build a successful freelance copywriting practice • ﬁfteen tech-

niques to ensure your e-mail marketing
message is opened This thoroughly revised third edition includes all new essential information for mastering copywriting in the Internet era, including advice
on Web- and e-mail-based copywriting,
multimedia presentations, and Internet
research and source documentation, as
well as updated resources. Now more indispensable than ever, The Copywriter's
Handbook remains the ultimate guide for
people who write or work with copy. "I
don't know a single copywriter whose
work would not be improved by reading
this book." —David Ogilvy
Packed with income-generating ideas
about creating a variety of saleable written works, this guide includes information for researching and writing eﬀective, instructional materials and calling
upon a variety of publishing channels, including magazines, traditional book publishers, self-publishing, and the Internet.
The mechanics behind becoming a successful writer and information packager
are presented in this resource that explores how to write and sell simple information in multiple formats, allowing writers to turn specialized knowledge into
money-making books and products.
This book is a compilation of sales advice
from ﬁfty well-known national sales train-
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ers, authors, coaches, and motivational
speakers. It contains eighty-one short
sales skills lessons selected by the editors at SalesDog.com. The authors oﬀer
a range of advice on various subjects of
interest to sales professionals, including
prospecting, cold calling, presentations,
negotiation strategies, and closing. Original.
Provides guidance on writing a variety of
eﬀective sales material
With the rise of social networks, "Twitterized" attention spans, and new forms of
video content, the techniques that
worked in crafting attention-grabbing,
clickable, and actionable online copy a
few years ago are simply not as eﬀective
today. Thoroughly revised, the third edition of Web Copy That Sells gives readers proven methods for achieving phenomenal success with their online sales
and marketing eﬀorts. They will learn to:
* Use psychological tactics that compel
Web surfers to buy * Create eﬀective,
highly-targeted Facebook ads * Test
copy to maximize response * Write online marketing video scripts that sell *
Craft compelling copy for interactive advertising banners * Produce high-converting video sales letters * And more
Proven and practical, Web Copy That
Sells shows how to quickly turn lackluster sites into "perpetual money machines," streamline key messages down to
irresistible "cyber bites"...and ensure
that Web copy, e-mail, and marketing
communications pack a fast, powerful-and sales generating-punch.
Blog Writing and Copywriting- How To
Start A Proﬁtable Blog, Write Copy That
Sells And Content Strategy That Will
Make You More Money From this book
you will ﬁnd how to Generate Viral Blog
Ideas Make Your Blog Stand Out and Get
Noticed Content Creation Resources Create evergreen blog content Blog Market-
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ing! Deﬁne quality blog content Write
high-quality original blog content Know
where and how to get great content and
content idea for your blog posts Send
high quality visitors to your blog from
multiple free sources Write the best
killer copy for the most proﬁtable marketplaces, online and oﬄine. How to choose
your target market and why. Do this
right, and your chance to make it big will
increase 1000% How to structure your
content headlines based on your target
market Communication skills that will
make you stand out How to write headlines that draw people in and get them
moving Let's take a look at the top 6 reasons why everyone who strives to earn a
living online, should have a blog Blogging is an ideal way to get free traﬃc
from Google and the other search engines Blogging can be used to market almost anything at all from aﬃliate products, to ecommerce, to Amazon listings,
and more. User-friendly technology available today makes blogging simple, even
for non-techies! We can use blogging to
turn our interests into proﬁt. Almost any
subject can be monetized. It's virtually
free! You can build and run a successful
blog on less than $10 per month. A blog
is an asset and can be sold on in the future. The internet has become a great
platform for one to express their
thoughts, opinions and personal experiences. Blogging has emerged as a great
way for people to connect with those
around them, by talking about interests
and subjects that they are passionate
about. Blogging is the perfect outlet for
putting one's thoughts out there for the
world to see, and react to. You may ﬁnd
blogging daunting, but that is not the
case. Blogging is simple, interesting and
fun. In this book, we aim to share with
you the basics of blogging. If you are interested in starting a blog but don't have
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a clue as to how to go about it, then this
book is for you. The book enlists how to
get started, how to improve content,
how to make sure there is enough readership for your blog, how to target your
audience, and so on. Blogging requires
some skill and some practice, but with
the right guidelines, you can create a
successful blog for yourself within no
time. This Book covers How To Start A
Blog How To Improve Content Quality
Content Creation Resources How To
Boost Blog Traﬃc Blog Marketing! What
Is Blogging? Branding Your Blog And
Other Online Platforms Choosing A Blogging Platform - Self-Hosted or Free-Hosted Blogy Signing Up For A Blogger Account And Creating A Blog With Blogger
Create Your First Blog Post With Blogger
The Basic of copywriting How to write
eﬀective copy How to get started in copywriting How to build a powerful copywriting message that sells The power of
words and their hidden secrets Correct
copywriting for search engine optimization Secrets of eﬀective headlines that
sell How to use social proof in your copywriting and marketing Who is the target
audience? This book will suit anyone who
want to make a living, or more, from
blogging This book will suit anyone with
no prior experience of blogging or anyone who want to improve an existing
blog and Read on to learn how to write
killer sales copy!
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powerful truths you need to entice more
prospects and close more sales. You'll
ﬁnd out how to immediately create an irresistible attraction -- not only to your
products, but also to yourself. You'll
learn how to: * Develop and exhibit the
qualities that will appeal to people. * Develop a telephone voice people won't
hang up on. * Master the principle of
""continuing the conversation."" * Use
words and phrases that make people
more open to what you're selling. * Exclude the nonessential information people consider irrelevant or boring. This
book gives you proven techniques for attracting more potential buyers, improving response rates while prospecting,
and intensifying interest when closing
the deal to encourage bigger orders.
From making memorable sales presentations...to using inexpensive deal sweeteners...to accurately assessing customers'
requirements...to overcoming buyer
skepticism and price objections...Magnetic Selling provides the key for closing
more sales more often -- and achieving
unprecedented success."
Tasked with creating marketing strategy? This book is for you. Learn about the
most useful tools and models, dodge
common mistakes, and optimize your
marketing strategy success, with this
practical and adaptable framework from
award-winning thought-leader Jenna
Tiﬀany. Create an eﬀective marketing
strategy for your business with Marketing Strategy, which oﬀers a clear, easy-to-follow overview of why strategy is important, how to create it, how to implement it, and - crucially - how to measure
its success. Packed with global examples
and case studies, the book opens by discussing the role strategy plays in any organization's long-term vision. It also discusses the key models and frameworks
that can be used to analyze the market-

"What is it that makes some sales professionals irresistible, while others can't
even get their feet in the door? Successful salespeople have a magnetic attraction that draws prospects in, and makes
them want to do business with you. The
good news is that the elements of sales
magnetism are something anyone can
learn...and this book shows you how.
Magnetic Selling reveals the simple but
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ing environment, and oﬀers information
on segmentation, targeting and positioning. Importantly, it will outline some of
the key challenges likely to crop up, and
gives pre-emptive tools for avoiding
them. Marketing Strategy is highly practical in approach. Chapters are supported
by short tasks to complete throughout,
to cement the reader's understanding of
the concepts discussed. Put together, these tasks create an easy to follow, stepby-step framework for creating a marketing strategy. The framework is adaptable
and can be applied to any industry or
business. Marketing Strategy also includes input from leading marketing
strategists including Mark Ritson, organizations such as Mailchimp, the CIM and
DMA.
An essential guide for anyone who wants
to earn money as a part- or full-time
copywriter, Deign shows readers how to
get started, ﬁnd work, and adapt personal style to diﬀerent types of work, such
as advertising, direct mail, Internet,
public relations, press, sales promotion
and more.
Copywriting is writing with purpose. It’s
about using words to reach people and
change what they think, feel and do.
This easy-to-read guide will teach you all
the essentials of copywriting, from understanding products, readers and beneﬁts
to closing the sale. You’ll learn how to...
• Write clearly, simply and engagingly •
Choose a killer headline and a strong
structure• Use 20 proven strategies for
creative copywriting• Harness the power
of persuasion and psychology• Create a
unique tone of voice for a brand Illustrated throughout and packed with real-life
examples, Copywriting Made Simple is
the perfect introduction to copywriting today. “Tom’s put a lifetime of learning into this book… an incredibly thorough
brieﬁng on copywriting.” – Dave Trott,

4

Creative legend, agency founder, author
and teacher. “Educational, entertaining
and energetic… prepare to dig deep and
enjoy!” – Katherine Wildman, Host, The
Writing Desk.
The 5 Universal Elements That Form the
Foundation of Advertising Copy That
Works
Instructs the reader on the step-by-step
procedures of literature production--from
initial concept to ﬁnal publication. Covers copywriting, illustrations and design,
along with the production process itself.
Discusses the latest desktop publishing
technologies as well as illustrates which
typefaces, folding and binding techniques work and which don't.
A compact, practical reference containing step-by-step guidance through the
process of planning, designing, writing,
contracting and producing marketing
and promotional materials for technology-based products. Covers all the ins
and outs of technical copywriting including how to handle international markets,
cultural biases and computer jargon. Features ideas for nonprint marketing such
as video, E-mail, fax and interactive presentations. Numerous examples are
drawn exclusively from the high-tech industry.
If you own and operate a small retail
business, this guide will give you a
proven system for marketing your store,
allowing you to compete with online
merchants and big-box stores alike. Full
of fresh and innovative ideas for promoting small stores, it will show you how to
create a great in-store experience and
build loyal, long-lasting relationships
with customers.
Vols. for 1981- include four special directory issues.
Robert Bly tells you how to tap into the
lucrative but lesser-known markets of
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commercial writing. This is a new, completely revised edition of a book that is a
perennial favorite with freelancers and
writers.
For anyone who has ever dreamed of
working at "Vogue," photographing supermodels, or outﬁtting celebrities, "In
Fashion" will equip them with everything
they need to know to get an "in" into
fashion. Packed with insightful tips,
along with advice from leaders at
Michael Kors, Bergdorf Goodman, Conde
Nast, and more, "In Fashion" oﬀers
straightforward, honest, and insightful
advice to land a dream job in fashion.
Producing and Distributing Special Interest Videos is a step-by-step, do-it-yourself guide for successfully producing,
selling and marketing videos without a
huge ﬁnancial investment for anyone
who has an idea or expertise that they
want to showcase in video. Learn how to
successfully create and market videos
for carefully researched niche markets,
for long-term residual income.
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for business. Net Words explores the reasons why and makes a strong case for a
revolutionary new approach to copywriting tailored to the unique demands of a
powerful new medium. With the help of
dozens of examples of successful and unsuccessful on-line writing, author Nick Usborne shows readers how to harness the
power of the written word for the Web.
Readers learn how to imbue a business
with a distinctive on-line "voice" and use
it to forge lasting bonds with customers,
increase market share, and close sales.
This book provides a consistent and holistic managerial approach to product management and presents a practical and
comprehensive methodology (roles, processes, tasks, and deliverables) that covers all aspects of product management.
It helps students of product management, product management practitioners, product management organizations,
and corporations understand the value,
theory, and implementation of product
management. It outlines a practical approach to clarify role deﬁnitions, identify
responsibilities, deﬁne processes and deliverables, and improve the ability to
communicate with stakeholders. The
book details the fundamentals of the
Blackblot Product Manager's Toolkit®
(PMTK) product management methodology, a globally adopted best practice.
"Benun guides you through the entire
process, providing you with techniques
for: conveying personality and professionalism in your Web site with humor, creativity and substance; creating an instantly accessible online portfolio; mounting
an eﬀective E-mail campaign to keep in
touch with - and stay connected to - your
markets; extending your online reach
with strategic "linking"; using the Internet to access an unlimited and global
market for work; collecting information
about potential clients and identifying

This book is for everyone who needs to
write copy that sells – including copywriters, freelancers, and entrepreneurs. Writing copy that sells without seeming
“salesy” can be tough, but is an essential skill. How To Write Copy That Sells
supplies speciﬁc copywriting techniques
for everything from email marketing,
web sites, and social media, to traditional media ads and direct mail.
A guide to creating copy that connects
with customersand makes the sale Advertising and promotion professionals have
long known that, while bells and whistles
may grab a customer's attention, words
make the sale. Yet, nearly a decade into
the Web revolution, E-commerce professionals are just now waking up to the
fact that the usual high-tech, graphics-heavy approach to site design is bad
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new ones; and using your online presence to work virtually with clients and
colleagues, review work in cyberspace
and recruit employees."--Jacket.
In Seven Years to Seven Figures, self-made millionaire and renowned wealth
coach Michael Masterson reveals the
steps you can take to accumulate seven-ﬁgure wealth within seven years—or
less. Seven Years to Seven Figures will
give you the tools to increase your income, get the highest possible returns
on investments, save wisely—and secure
your ﬁnancial future faster than you may
have ever dreamed.
The classic guide to copywriting, now in
an entirely updated fourth edition This is
a book for everyone who writes or approves copy: copywriters, multichannel
marketers, creative directors, freelance
writers, marketing managers . . . even
small business owners and information
marketers. It reveals dozens of copywriting techniques that can help you write
both print and online ads, emails, and
websites that are clear, persuasive, and
get more attention—and sell more products. Among the tips revealed: * 8 headlines that work--and how to use them *
The 5-step “Motivating Sequence” for
generating more sales and proﬁts * 10
tips for boosting landing page conversion
rates * 15 techniques to ensure your
emails get high open and click-through
rates * How to create powerful “lead
magnets” that double response rates *
The “4 S” formula for making your copy
clear, concise, and compelling This thoroughly revised fourth edition includes all
new essential information for mastering
copywriting in the digital age, including
advice on content marketing, online
videos, and high-conversion landing
pages, as well as entirely updated resources. Now more indispensable than
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ever, Robert W. Bly's The Copywriter's
Handbook remains the ultimate guide for
people who write or work with copy.
Since the advent of the Internet and
since more and more people are making
purchases online, writers have had to
adapt to composing copy for the Web.
Contrary to what many people think, writing for the Web and writing for print are
not the same and involve very diﬀerent
skill sets. Instead of struggling to ﬁnd
the right words, copywriters should read
this new book from cover to cover to discover how to write sales-generating
copy. The Complete Guide to Writing Web-based Advertising Copy to Get the Sale
will teach you how to make your copy
readable and compelling, how to reach
your target audience, how to structure
the copy, how to visually format the
copy, how to forget everything you ever
learned about writing, how to pull in visitors, how to convince visitors to buy,
how to outline and achieve your goals,
how to create a customer proﬁle, how to
create a unique selling position, how to
include searchable keywords in the copy,
how to convert prospects to paying customers, and how to compose eye-catching headlines. In addition, you will learn
about the trends in Web-based advertising; the categories of advertising; the important information that needs to be included in your copy, such as what you
are selling, what sets your product apart
from the competition s, where you are located, what makes your product aﬀordable, and why you yourself would buy
the product; writing in the inverted pyramid sty≤ the do's and don'ts of Web-based advertising; and key phrases to
incorporate in your copy. We will also
provide you with some common mistakes to avoid and tips for writing, revising, and proofreading. By incorporating
the principles in this book, you will take
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your Web-based advertising copy from
boring to brilliant, while boosting your
sales and increasing your customer
traﬃc. Atlantic Publishing is a small, independent publishing company based in
Ocala, Florida. Founded over twenty
years ago in the company presidentâe(tm)s garage, Atlantic Publishing has
grown to become a renowned resource
for non-ﬁction books. Today, over 450 titles are in print covering subjects such
as small business, healthy living, management, ﬁnance, careers, and real estate. Atlantic Publishing prides itself on
producing award winning, high-quality
manuals that give readers up-to-date,
pertinent information, real-world examples, and case studies with expert advice. Every book has resources, contact
information, and web sites of the products or companies discussed.
Becoming a Public Relations Writer is a
comprehensive guide to the writing process for public relations practice. Using
straightforward, no-nonsense language,
realistic examples, easy-to-follow steps,
and practical exercises, this text introduces the various formats and styles of
writing you will encounter as a public relations practitioner. A focus on ethical
and legal issues is woven throughout,
with examples and exercises addressing
public relations as practiced by corporations, non-proﬁt agencies, and other
types of organizations both large and
small. In addition, the book oﬀers the
most comprehensive list of public relations writing formats to be found anywhere—from the standard news release
to electronic mail and other opportunities using a variety of technologies and
media. The ﬁfth edition has been updated to reﬂect signiﬁcant developments in
the public relations ﬁeld, including: New
and updated information on research into persuasion and social psychology
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aimed at helping readers be more inﬂuential in their writing. Signiﬁcant updating on a new chapter on multimedia,
introducing a new transmedia format for
a comprehensive news package for print,
broadcast, online and social media. Expansion of a chapter on websites, blogs
and wikis. Expansion of the chapter on direct mail and online appeals. Updated examples of actual pieces of public relations writing. A companion website with
resources for instructors and students, including a glossary, ﬂashcards, exercises,
and appendices on ethical standards, careers in public relations, and professional
organizations. Through its comprehensive and accessible approach, Becoming
a Public Relations Writer is an invaluable
resource for future and current public relations practitioners.
Just as technology is constantly evolving,
author Maria Veloso approaches marketing communication from a posture of ever newer, faster, and more eﬀective techniques. The thoroughly revised third edition of Web Copy That Sells provides
both timeless and cutting-edge methods
to help content marketers achieve phenomenal success. With the rise of social
networks, “Twitterized” attention spans,
and new forms of video content, marketers’ online sales techniques need an
upgrade. You’ll gain tips for crafting attention-grabbing, clickable, and actionable content; learn how to streamline
key messages down to irresistible “cyber
bites” for highly targeted Facebook ads
and interactive web banners; discover
the latest psychological tactics that compel customers to buy; and learn how to
write video scripts that sell. Whether
your focus is on web copy, email campaigns, social media, or any of the other
latest and greatest opportunities for lead
generation through digital marketing
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communication, these tips will help you
pack a fast, powerful, sales-generating
punch.
Business writing has been transformed
in our era from long, leisurely letters to
fast faxes, instant e-mails, crisp memos,
and concise letters. Your reader doesn’t
have time to waste. And neither do you.
That's where The Encyclopedia of Business Letters, Faxes, and E-mails can
help. Here You’ll ﬁnd the most complete
and up-to-date collection of model business correspondence for every conceivable occasion—sample letters, memos,
and e-mails you can use as is or adapt
for your own purposes. This invaluable
reference contains more than 300 model
letters with instructions for adapting
each to your particular situation. Letters
are organized into chapters by category,
and the detailed table of contents guides
you quickly to the letter that best suits
your needs. For each model letter, You’ll
ﬁnd: Introductory comments that give
you a working knowledge of each kind of
correspondence. Several variations of
tone and style from which you can pick
the one that suits you best. Analysis that
reveals the formula to writing each kind
of letter. Instructions on how to format,
design, print, and deliver your correspondence for best eﬀect. This revised edition The Encyclopedia of Business Letters, Faxes, and E-mails contains more
help than ever, including: An expanded
introduction to writing letters, faxes, and
e-mails, with new tips and advice on the
best use of each Ample guidance on the
nuances of e-mail, including hints for
avoiding common pitfalls Dozens of additional sample e-mail formats to meet today's communication needs Even more
focused, easy-to-remember directions
for organizing your thoughts and composing even the toughest kinds of correspondence don’t go to work without it!
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Laws are broken. Rules get bent.
AXIOMS [ak-see-uhms] –noun 1. statements or propositions that are regarded
as being established, accepted, or self-evidently true 2. the sublime and intrinsic facts of a subject that form the foundational underpinnings upon which one
can build unbounded and limitless success. The Premiere Book in the Exciting
New Line That Puts a Foundation Underneath Your Eﬀorts! The AXIOMS of Marketing are Marketing Eﬀectiveness Is Not
Subjective Likeability ‡ Eﬀectiveness
High Accuracy = High Results Lead Quality = 1/Lead Quantity Knowledge Is Finite
Emotion > Facts In The AXIOMS of Marketing, you have 6 undeniable truths
about marketing, what they can do, and
how to implement them in your marketing for maximum results. The axioms
work virtually all the time, and when you
defy one or more of the axioms, your
marketing results invariably falls short of
the mark. What’s the diﬀerence between
a rule and an AXIOM? A rule is a guideline to follow that has a strong probability of yielding the expected result. An
AXIOM is an immutable law which can be
violated only under the most extraordinary circumstances if at all. The value of
having these AXIOMS written out for you
is I think obvious, but in case not, let me
state it plainly: By obeying these
AXIOMS, and making your promotions
conform to them, you can substantially
improve your marketing results. Conversely, when you ignore all or even one
of these marketing axioms, you risk poor
results and monetary losses. One other
advantage of mastering and following these 6 AXIOMS of marketing is that they,
unlike marketing technology and channels, are immutable and do not change
over time. “The same principles of human desire and methods of inﬂuence
that guided the markets of ancient
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Greece are still operating today,” writes
Craig Simpson and Brian Kurtz in their
book The Advertising Solution. “In order
to get people to do what you want them
to do, you have to understand what motivates them. You also have to know how
to prevent yourself and your product to
get their interest, their trust, and ultimately their willingness to call you, visit
you, or send you their money.” What
You’ll Learn in The AXIOMS of Marketing
Why you should avoid making marketing
decisions based on subjective judgment.
The 25-50-25 rule of testing marketing
variables. 14 A/B split tests worth doing.
How to make your marketing tests statistically valid. Do ads consumers ﬁnd entertaining outsell other ads? The 5 characteristics of winning advertisements.
Don’t underestimate the power of targeted marketing. Proﬁting from the Recency, Frequency, Monetary formula. Understanding demographics. Selling to the
“starving crowd.” Succeed in internet
marketing with the Agora Model. 6 ways
to take a deeper dive into the mind of
your prospect. The inverse correlations
between lead quality and lead quantity.
The MAO-FU formula for qualifying
prospects. 8 proven ways to generate
more sales leads. The importance of calculating lifetime customer value. The 5step Motivation Sequence for more powerful persuasion. 31 ways to increase re-
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sponse to your ads. 50 ways to increase
direct mail response rates. 31 ways to increase response to your ads. Increase
content marketing ROI. Coping with “Big
Data.” Which is more potent-emotion or
facts? The BDF formula for ﬁnding your
customer’s “dominant resident emotion.”
Make Every Second Count goes beyond
the usual time-management books to
bring you a broad range of strategies
and tactics—dozens of proven methods
to get more done in less time. You'll discover how to maximize your time by setting priorities, create useful schedules,
and overcome procrastination, how to
boost your energy level and productivity
with proper diet, exercise, and sleep.
You'll also learn how using the latest
technology can enable you to manage information and communicate more eﬀectively and eﬃciently. Make Every Second
Count will show you: How to eliminate
bad habits and unnecessary activities
that slow you down. The painless way to
handle paperwork. How to master the art
of saying no. The three types of to-do
lists every person should keep. Make Every Second Count also contains time-tested advice on goal setting, business travel, social networking, mobile technology,
planning systems, and time management in the home.
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